Job Title: Communication Coordinator 

Organization: Penticton Art Gallery
Job Type: Permanent Part time (28 hours/week with possibility of increasing to full time). 
Plus the occasional evenings and weekends as needed.
Language Required: English
Location: Penticton, BC
Application Deadline: 5 pm Monday January 24, 2022
Job Start Date: ASAP
Application e-mail: admin@pentictonartgallery.com
Salary: $20 hr 

Job Description: Communication Coordinator
Monday – Friday (1/2 hr unpaid lunch break) 

* plus the occasional evenings and weekends as needed. 

 The Penticton Art Gallery’s mission is to engage the public in an ongoing dialogue about issues and ideas that affect our numerous communities, as expressed through contemporary and historic art practices, while providing opportunities for the public to interact with artists and the artistic process. This is supported by the creation of education and outreach programs to engage our community in local, regional, and global issues while also being attentive to cultural and gender diversity and the work of Indigenous artists. We envision a gallery accessible to everyone as a vibrant public space in service of our community, to foster greater social engagement, critical thinking, and creativity.

The Penticton Art Gallery acknowledges that the land on which we gather is the unceded, traditional territory of the syilx (Okanagan) Peoples. 

Position Summary:
 The Penticton Art Gallery seeks a motivated, dynamic, responsive, and visionary creator to add their voice to our team as our new Communications Coordinator. As our Communications Coordinator you share our values of innovation, collaboration and accessibility and will develop broad communication strategies across various and emerging media platforms, implementing and developing campaigns to inspire and promote wider recognition of the gallery’s brand and identity through a unified communications strategy. Using clear and effective storytelling, this position also serves to strengthens the pubic's awareness of the Penticton Art Gallery’s mission, mandate and strategic goals, reenforcing the Gallery as an innovative, dynamic, creative, inclusive and welcoming cultural asset. The Communications Coordinator will build and strengthen relationships with local, regional and national media outlets as well as our membership, funders, key community stakeholders and the wider public.

The Organization
Since the 1950's the Penticton Art Gallery (PAG) has been dedicated to providing the citizens of Penticton and the South Okanagan with a safe and inclusive space were creativity is celebrated and ideas are shared, tested and exchanged. Our annual exhibition schedule along with our education and outreach programs are rooted in creating meaningful opportunities for community engagement and critical discourse to help build and strengthen our community to better understand ourselves, each other and the increasingly complex world in which we live. We are a trusted organization with a growing reputation for developing dynamic exhibitions that are rooted in our unique regional context and resonates with audiences, globally. We are a small team of passionate individuals who are committed to enriching and strengthening the social fabric of our community today and for future generations. 

 In addition to the above in November 2022, the Penticton Art Gallery will celebrate the 50th anniversary of our incorporation. To mark this milestone, the PAG will undertake a rebranding, creating a new visual identity, new web presence and a marketing campaign to best capture and celebrate our rich history and our future.

 Responsibilities
Reporting to the Director/Curator, the Communication Coordinator is a passionate storyteller and writer responsible for projects that grow the Penticton Art Gallery's audiences and engagement through media relations and promotional activities. Working alongside the gallery staff the Communication Coordinator will build and strengthen relationships with media outlets and the wider public by developing the Penticton Art Gallery's outreach communications through the following means:

 * Manage, coordinate, and provide editorial oversight for the Gallery’s print publication the ArtsLetter, produced six times per year along with marketing and promotional materials such as exhibition invites and posters. 

 * Develop and maintain the Penticton Art Gallery’s digital assets, executing social media strategies with a focus on Squarespace, Facebook, Twitter, MailChimp and Instagram, including the gallery's website: www.pentictonartgallery.com
 * Implement communication projects and strategies that support the Gallery’s ongoing mission, proactively seeking new opportunities to strengthen the gallery’s public profile on a local, regional and national level.

 * Write, edit, and distribute press release and other promotional materials about the Gallery’s exhibitions, programs, and key initiatives.

 * Work in partnership gallery staff to discuss promotional strategies for exhibitions, and other programs and events. Update and maintain databases and media lists. 

 * Develop marketing and media initiatives to promote the Penticton Art Gallery’s ongoing education programs, special events and fundraising activities. (e.g. press releases, publications, social media posts)

 * Create and maintain a marketing and communions strategy to help bolster our membership and attract  donors and sponsorships. 

 * Work with gallery staff to recognize communications opportunities and solutions to support fundraising efforts; define and undertake appropriate strategies to support them.

 * Identify and build partnerships with regional arts organizations and other community partners to develop and strengthen local and regional partnerships for mutual benefit. 

 * Increase participation and engagement of underserved audiences through relevant communication and marketing strategies.

 * Provide additional administrative support as needed to other staff and for special events 

 Qualifications and Attributes
* A background or demonstrated interest in visual arts, communications, marketing, or a related discipline

 * Experience in marketing and communications, preferably in nonprofit sector; previous museum/gallery experience highly beneficial.

 * An understanding of media relations and a track record of developing and maintaining social media strategies (Facebook, Twitter, MailChimp,  Instagram, etc)

 * Proficient in MS Office; familiarity with design software (e.g. Photoshop, Publisher) and Squarespace

 * Excellent communication abilities (oral and written) along with solid editing and research skills

 * Strong organizational skills and an attention to detail with complementary planning and creative thinking skills

 * Proven track record of working collaboratively and as a team player 

How to Apply
The Penticton Art Gallery  is committed to employment equity and diversity in the workplace and welcomes applications from women, members of racialized groups/visible minorities, Indigenous persons, persons with disabilities, persons of any sexual orientation, and persons of any gender identity or gender expression. We welcome applications from all qualified candidates.

Interested applicants are asked to apply online to job reference by 5:00 pm on Monday January 24, 2022.  

Please send a cover letter detailing your qualifications and your experience along with your resume, in a PDF format with the subject line “Communication Coordinator” by e-mail to: admin@pentictonartgallery.com
